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The evolving demographic universe
Diversity in the United States is now a defining reality. As a 
financial professional, can you afford to overlook 75% of your 
market? Likely not. You have an amazing opportunity to grow 
your business by reaching more families who can benefit 
from you helping them secure their financial futures.

19% of the 
population

Hispanics make up nearly 
one-fifth of the U.S. population, 

representing a major growth 
segment with purchasing 

power over $2 trillion.

76% of the U.S. 
population

Made up of women 
and multicultural 

communities.

34 million by 
2060

The Asian population 
is projected to be the 

fastest growing 
demographic over the 

next 3 decades.

$1.6 trillion 
This rising amount represents 

the purchasing power of 
Blacks in the U.S.

$1 trillion
Although the LGBTQ+ 

community holds a great deal 
of spending power, it remains

underinsured in key 
financial sectors.

$3.9 trillion 
The combined buying power of 

multicultural consumers is
exploding and is hard 

to ignore.

50% of the global 
workforce

Made up of Millennials and
Gen Z, driving trends in
financial planning and
technology adoption.

50%

32% of the world’s 
wealth 

Women control nearly a third 
of all wealth, solidifying their 

role as financial decision 
makers.

Serving diverse segments opens new 
markets, enhances loyalty, and provides a 
competitive edge, driving growth through 

inclusive solutions.



Unlocking an untapped market segment
Research points to eye-opening disparities in life insurance coverage 
across many multicultural groups, leaving many families and 
businesses underserved and underinsured. Factors such as 
misperceptions about cost and an over-reliance on employer-based 
policies help to supercharge these disparities. By demystifying 
questions and addressing misperceptions through attention and 
information, financial professionals can grow an untapped market.

below the 52% national 
average, with 40% 
underinsured.

averaging $90,000 — 
well below the 
recommended 
coverage. 

with 75% overestimating 
life insurance costs.

but 49% feel underinsured, 
with 72% overestimating costs.

Around 22 

million
Hispanics are uninsured 

or underinsured,

56%
of Black individuals 
have life insurance,

Only 

56%
of LGBTQ+ have life 

insurance,

Asian Americans 
have the lowest life 

insurance coverage at

50%,
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Driving growth through diverse markets
As financial professionals embrace an inclusive approach, they can 
expand the reach of key products while capturing lasting loyalty within 
underserved markets.

1
Show up authentically for 
diverse communities and 

engage prospects 
genuinely.

2
Differentiate your brand 

by offering tailored 
solutions to these rapidly 

growing influential 
markets that competitors 

often overlook.

3
Increase market share 
and unlock significant 

revenue streams by prior-
itizing underrepresented 

communities.

Products issued by by AuguStar Life Insurance Company and AuguStar Life Assurance Company.
Product, product features and rider availability vary by state. Issuers not licensed to conduct 
business in NY. 

AuguStar Financial is committed to 
helping you meet your needs for growth, 

security and protection through all stages of life. 
Your financial professional can create a 

customized financial strategy—
 just for you.
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